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CLICK THE LINKS BELOW TO READ OUR FULL SUITE OF GLOBAL DIGITAL REPORTS
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IMPORTANT NOTES ON COMPARING DATA

The findimgs published in this report use the loles
dota availobles of the Hrea nl:pmducl'-pn.'lﬁllmuy
include revised Figures for hislorical doto points ot
were nol ovoiloble when we produced previous
repoits in the Global Digital Reports seres. From
fime jo lime, we may ol change e doko sources
that we wse o inform specific dolo points, ond we
may also chonge how we coloulole certain voloes
Similorty, cur daka partnens may change the ways in
whach they source, calculate, or repoit the daka thal
they shore with i, As o mesult, ndings published
in this report may not correlate with findings
published in cur prevous reporh, ospecially whese
sirch indings reprasent change over fims 8., annuol
growth]. Where we report figures for change cver
time, ssch Higuras will uss ihe kabesi ovailoble dosa,
1o wa mcommend uling e volues published
im this roporf, mikar than bying o racalculate

such volues wsing dolo from previous reports,
‘W hereeer we'te awars of the p-nl-unh'n"ﬂ hiasoricol
mizsmaiches, wo've included o nole on comparabdity
in the footnotes of soch relevant dide. Flease read
those odvitores canehally to undeniond how dolo
sources or colculations hawe chonged since previows
reparts, ond beware of making ony compoisons
with historical data. Where wum-pm‘lmh.rulfnf
chonge over Bme as ML the mosd recent dalo
da not correlate with the equialent dala poant(s)
published i owr provious repotts, so we strongly
odvise readoers not fo compare the olocioled
curerd figures with the equivolents published &
previsus feparts. |n particular, the social media
platharms featured in this report regulardy revise the
Figpiares et thary roport for adversaing reach, and
this may reiult in the laledt rumbedn oppeaning 16
b lkower thon the volugs for the soms dolo point

publthad in provicus repors in this seres. Howeser,
thass souwrce dala revisions do not muuqrﬂr
imphy. ary chenge in the cverall octive use of these
platfoems, ond should not be interpreted os such,
Furthermore in odditicn h:udungmlnhnmrﬂ:.
ond colculoSons, pleass nole thot sociol medio user
numbers may not represent unique indiiduals.
This is becouss some indeidvali moy monoge
multiple sociol medio occounts, and becouss some:
st media occounts may represend ‘non-hisman’
enhties [e.g. businesses, aremaly, mosic bands, ele).
As o resdt, the Rgures we publish for social medsa
wieds may exceed the fgures thal we publish for
katal population ar for intermat wsers. This may sesm
counle-inhutive, butioch diferencesdonotreprasent
misiakes. For mone informoson, ploase read o
nodas on dala vorance, miimolches, and curiossas

flps .'.-'.I il1|l.ll!:'| Seatiod o |||'_."'||. Wid-an-ein,



GLOBAL HEADLINES



GLOBAL DIGITAL HEADLINES A4

OWERVIEWY OF THIE ADOPTIOR AND LISE OF COMMECTED DEWICES AMD SERICES ’ a

Ly | 2 Ty LERAL VIRV
TOTAL CELLLILAR MOBILE IMTERMET ACTIVE S0C1AL
POFLULATICN CORMECTICNS MEDLA LISERS

8.01 8.46 5.16 4.76

BILLION BILLION BILLION BILLIOM
VEAE-O-YEAR CHAMGE YEAR.- O YEAE CHARGE YEAE-CM FEAR CHAMGE TEAR. O YEAR CHAMGE
+0.8% +2.2% +1.9% +3.0%
+47 MILLION +180 MILLION +98 MILLION +137 MILLION
URBAMISATION TOTAL wa. POSPULATION FOTAL va. FOPULATION TOLAL wa. FOPLILATIOM

57.2% 105.6% 64.4% 59.4%
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IINYH INTERNET ADOPTION A
2023 :

RMTERMET LISERS AS A PERCEMTAGE OF FOTAL POFULATION ;
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ol SHARE OF GI.OBAL INTERNET USERS '"i;%ﬂﬁ"

023 FTERMET LISERS AS A PERCENTAGE OF TOITAL a3
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SOCIAL MEDIA USERS vs. TOTAL POPULATION "i; o

ACTIVE SOCIAL MEDIA LISERS AS A PERCENTAGE OF THE TOTAL POPULATION [OTE: USERS MAY NOT REPRESENT UHIGUE IN :
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SHARE OF GLOBAL SOCIAL MEDIA USERS '"i;'.;,#’.'ﬁ"

ACTIVE SOCIAL MEDLA LISERS IM EACH REGHON A5 A FERCEMTAGE OF TOTAL GLORAL ACTIVE SOCIAL MEDLA LERS
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sl MOBILE CONNECTIVITY o
2023

CEULILAE MORILE COMMECTIONS COMPAEED WITH TCAAL POFULATION , a3
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DIG DEEPER INTO THE DATA IN OUR DIGITAL 2023 GLOBAL REPORTS

<

DIGITAL 2023 DIGITAL 2023
B, e O, me—
CLICK HERE TO READ OUR FLAGSHIP DIGITAL CLICK HERE TO READ OUR DIGITAL 2023
2023 GLOBAL OVERVIEW REPORT, PACKED LOCAL COUNTRY HEADLINES REPORT, WITH
WITH ALL THE NUMBERS YOU MNEED TO MAKE ESSENTIAL STATS FOR DIGITAL ADOPTION

SEMNSE OF THE CURRENT S5TATE OF DIGITAL IN EVERY COUNTRY AROUND THE WORLD



FRAGMENTED FUTURES

Larat year, wee snetged Irom the pandemic info s new onlins Lindscacs. IAL s LIAL
e were already impossibly entangled, and mach was on the hosizon: metoeenses in
wihich b whily dway our days, HFTa 1o deck The wally of digiial Bouies, crypls wallets
fiowr paryingg fior goendts and senices invirusl malls. But ths yea, wha was cracioed has
ey halleted nbo iany segmented realities. An pbcurabe visln of the fului i niw
lea likoe korpiking hicugh a telescope, moes ke kooking Sheough @ keleidascope: it
ieoming iheough ae several diverse Meagments, Aol one tingle Beripecti

in this Iragrrented spsce. pnlics Tactions ae cafving oul Lhest cwn cusiloms, nickes,
and terriioes — thew cen marginal worlds that have the power io becoms the
maknstres.

0N @ pitial level gone are the days of feeds chustened gepund friends and lamily = heie
ate the days of For You Pages guided by indridusl inleresis. On & cultuinl level gone is
the wriversal walercooler chat dicialed by shared popular culture = 15dsy’s agendas s
st by ever-mote nche and transient comers of the intenet, And on @ personal level,
lidenbities gre mere lapeied e Muid then ever belore, more e an “avalar du jour’ iRan
& Sbabic understarcing of s

in the eighth iasse of our annusl repor Think Forwaed, we unpick The complex and
ivt-changing weh of digital oultune and befaviour, and explone The role brands can
play in refecting and shaping it




FaRTrEE CONTERT

Meltwater Insights

Economic Impact

Whot economic impoct does Melteotes's sulls of morketing and
commumninotions soluliors hove on ogencies T We enlisied Formestes
E‘.qﬂp.hing. o ndepandent, obsicing, ratsarch-bated linm, 1o find ool

Aggregoting data ord testimony drosm from client intervimes. Formestar
Conguiting oreated o composite, mpreserioti ful-sordos ogenoyj on which
to coror i Total Ecomamic Impoct™ [TEI) study of Melteatee

Tha rosulling, camprehonshg repar highlighta how Maltweter holps
marketors evircoma aMiciardy and capacily challangas 1o gonstale e
FUVETIIG BATRDTEE,

The Tatal Economic Impact™ of Meltsober on Agoncies is o thorough,
irsdapeinient svamemation of the coss. roks, barsfite, and valua of odopling
Kisitwater solutions. Aocess the full repart 1o learmn o

"Multwater s an obsclutely mandatory thing to hove o
moake informed decisions about whers you want to take a
chient, Otherwino, Hal.r'ru jl.r:l! rnui'frlg assumphions which
are not real, We wse Maltveater (o énsure we uze relevant,
foot-bosed insights to steer clients.”— Agensy Insights Mansger

(O Meltwater

230‘%} Return on investment
20“/'] Increase in client wins

20 Hours per account saved in
reporting per month

Gt In toweh to dincower how Meltvwaler can help gour
anganizobsn achinas ssmikar resutis
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@ ESSENTIAL DIGITAL HEADLINES

BiITH EHEHE

TOTAL CELLLILAR MOBILE INTERMET ACTIVE S0CIAL
POPLILATION COMMECTIONS LISERS MEDLA LISERS

33.80 43.88 23.05 6.60

MILLION MILLION MILLION MILLION
LIRBARISATION wi. POPUILATICHN wi POPULATION wi, POPLILATION
58-9'::{1 12?18% 63-2% 19—5?”[’
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DIGITAL GROWTH —

CHANGE IM THE UEE OF COMMECTED DEVICES ARD SERVICES CVER TIME

BiITH EHEHE

TOTAL CELLULAR MOHRILE INTERMET ACTIVE SOHCIAL
POIPLILATION COMMECTIONS LISERS MEDLA LISERS

+1.9% +1.0% +1.9% IN/A]

YEAR-OPYEAR CHANGE YEARON YEAR CHANGE YEAR-ON YEAR CHANGE YEAR.ON.YEAR CHANGE
+643 THOUSAND +414 THOUSAND +438 THOUSAND [BASE REVISIONS)

BT E
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POPULATION ESSENTIALS



TEOTAL

POPULATICNN

33.80

MILLION

LIRBAM
POPULATION

58.9%

elﬂrh’.:l.

FEMALE
POPURATION

50.1%

POPLILATICHN DERSITY
[FEOFLE PER KMF)

149.2

POPULATION ESSENTIALS

DEMOGREAFHICS AMD OTHER KEY BDHCATDES

MALE
FLAFLILATICON

49.9%

OWERALL UTERACY
[ADURTE AGED 154]

79.0%

YEAR-Ci-YEAR CHAMGE
1B TEATAL POPURLATICN

+1.9%

+643 THOUSAND

FEMALE UTERACY
|ADULTS AGED 15+

74.5%

MEDHAN AGE OF
THE POPURLATION

20.7

MALE LITERACY
PADUILTS AGED 15+

83.5%

E':r 3 139 {O>Meltwater



POPULATION OVER TIME

TCTAL POFULATION AND YEAR-O-.YEARE CHARNGE

NEM
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TOTAL

POPLILATICHN

33.80

MILLION

POPULATION
AGED 2534

15.0%

elhrh'.:l.

POPULATION BY AGE

SHARE OF THE TOAAL POPULATION BY AGE GROLUP

POPURLATION
AGED -4

12.8%

PFOPURLATEON
AGED 3544

12.7%

FOFLILATION
AGED 511

19.5%

POFLILATION
AGED 45-54

7.8%

POPUILATICN
AEED 1317

10.7%

POPULATION
MGED 85-44

3.1%

POPLILATION
AGED 18-24

12.8%

POPULATION
AGED a5+

3.6%

:“HFH 3 139 {O>Meltwater



ANY KD OF
MCOIBILE FHOME

99.8%

VEANDH FEAR CHAMNGE
+0.1% [+10 BPS)

GAMES
CONS0LE

5.3%

VEMRORLFEAN CHARE
+13.3% (+100 BPS)

Lt
Hii
T

DEVICE OWNERSHIP

PERCEMTAGE OF TERNET UISERS ADED 18 100 44 WHD OWH EACH KIMD OF DEWCE

SAAART
PHOHE

99.7%

FEAR D8 YEAN CHANDE
+0,4% (+40 BPS)

ELAAET WATCH OR
SMUART WRISTRAMD

7.2%

FEARC YEAR CHAMGE
+d4.0% (#2230 BPS]

FEATURE
PHOME

10.3%

FEAR-DHVEAR CHAMNGE
-42.1% [-750 BPS)

I SEREAMIMNG
DEVICE

2.8%

VEARCM YA CHAMNCS
+75.0% (+120 BP35)

LAFTOP GR
DESKTOR COMPUTER

44.6%

VEAR.Co FEAN CHBFGE
+77.4% [+250 BPS)

SMART HOHWAE
DEVICE

2.4%

VEALCH WEAR CHAMGE
+16.3% (#5350 BPS]

RLiri Y

TASLET
DEVICE

17.9%

FEARCEd WEAT CHAHGE
+1 08, 1% («*@30 BPS)

WIETLIAL REALITY
DEVICE

0.4%

TEARCMSNEAN CrUAhiCE
4% 3% [-90 BPS5)

::fﬂ el 0> Meltwater
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sl OVERVIEW OF INTERNET USE ==

2023 ESSERTIAL INDHCATORS OF IRNTERMET ADOPTIOHN AlD LISE

TOTAL IMTERMET LISERS AS YEAR-OPM-YEAR CHAMGE AVERALE DAILY TIME SPEMT PERCEMTAGE OF USERS
INTERMET A PERCENTAGE OF IN THE MURMBER CF LISING THE BNTERMNET BY ACCESSING THE INTERMET
USERS TOTAL POPULATION IMTERMET LISERS EACH IMTERMET LISER WA MDIBILE FHOMES

23.05 68.2% +1.9% IN/A]  93.1%

MILLION [UNCHANGED] +438 THOUSAND +1.3% (+120 BPS)

BOUSCTE ' Wa



INTERNET USERS OVER TIME

FURABER OF IMTERNET LISERS AND YEARE-O.YEAR CHANGE

185 M
165 M
[ERN |
13u
B ' '

JAM I#H JAH JAH
2013 2014 2{“5 2006 Eﬂl? l l l 2022 II'.IIG

LT Lord | WA
e it are O3> Melbwater
* social =

[ TP PR



INTERNET USER PERSPECTIVES

FWTERMET LISER MAWAEERS PUBJISHED B DIFFERENT SOURCES

IM'I'EIENI:'I' LISERS: IMIERMET LISERS: INTERMET LSERS
ClA WORLD FACTRCOK IMTERMET Y ORLDSTATS

23.05 18.02 14.77
MILLION MILLION MILLION

68.2% 53.3% 43.7%

LD L - LLirep ) L W



INTERNET ACCESS IN PERSPECTIVE ——

ACDESS TO THE BNTERMET I THE DOMTERT OF ACCESS TO OTHER LIFE ESSERNTIALS, AS A FERCENTAGE OF TOTAL POFLILATION

LISES THE HAS ACCESS HAS ACCESS TO BASIC HAS ACCESS TO EARMS LESS THAM
IHTERMET TO ELECTRICITY DRIMEIMNG WATER BASIC SARITATICH LISD 5345 PER DAY

68.2% 85.9% 85.8% 23.7% 48.9%

wea
.o ST Emii I O3 Melbwater



MOSIE
PHOME AR

93.1%

TEAN O FEAR CHARMGE
#1.3% [+120 BPS)

PERSLNAL LAFTOR
OR DESKTOR

34.3%

VEARD#. FEAN CHAMGE
+&0.3% [+1,290 BFS)

e

LAFICE Of
DESETOR [ar]

36.7%

VEAR D YEAR CHANGH
+50.4% [+1,230 BPS)

WORE LAFTOP
OR DESKTOR

15.2%

FEARL G YEAR CHAMGE
+108.2% [+F90 BP3)

ShAART
PHOME

92.5%

TEARCHYERE CHAMNCE
+2.7% (+240 BPS)

COSNECTED
TELEWIESHCHN

11.5%

VEARLCM AR CHAMOS
+187.5% [+750 BP35)

DEVICES USED TO ACCESS THE INTERNET

FERCENTAGE OF BTERNET LUISERS ADED 148 10 &4 WHCH LISE EACH EIND OF DEVICE TO ACCESS THE IMTERHET

FEATLRE
PHICIME

2.5%

WERARL O FEAR CHAMGE
-45.7% (-210 BPS)

SAART HLWAE
DEVICE

2.2%

VEAR it FEAN CHANGE
+37.5% [*&0 BPS)

RLirs L5

TABIET
DEVICE

7.1%

FEAR DF YEAN CHUANE
+31.5% (+170 BPS)

CRAMES
CONSOHE

2.3%

FEAR-CIP4-YEAR CHANGE
+35.3% [+460 BPS5)

:'r.hf ; <O>Meltwoter



INTERNET CONNECTION SPEEDS ===

METAN DOATICAD SPEEDS (M MEGABITS FER SECOMD] OF MDERE AND FRXED INTERMET COMNMECTIONS

MEDIAM DOAWRLOAD SPEED TEAR-OPM-YEAR CHAMNGE MEDIAM DOYWHRILOAD TEAR-OM-YEAR CHAMGE
OF CELLULAR MOBILE i MEDHAMN CELLLILAR MOBILE SFEED DF FIXED i MEDAN FIXED INTERMET
IMTERMET CORMECTIONS IMTERMET COMWRECTICN SPEED IMTERMET COHMECTICHNS COMRECTION SPEED

790 -2.1% 27.70 +2.9%

MEPS MEPS

BORCT T MR LRETY Wi
e kel Emf I CO>Meltwater



SHARE OF WEB TRAFFIC BY DEVICE = =

FERCENTAGE OF TOTAL WER FALGES SERVED 1O WES BEOWIEES RUNMING Of EACH KIND OF DEVICE

MOBILE LAFTOR AMD TABLET OTHER
DESKTOP COMPUTERS DEVICES

74.28%  24.46% 1.25% 0.01%

TEAR-CH-YEAR CHAMCGE YEAR-DOM-YEAR CHAMGE YEAR-CEJ-YEAR CHAMGE YEAR-DOMYEAR CHAMGE
+5.2% (+364 BPS) -13.2% (-372 BPS) +6.8% (+8 BPS) [UNCHANGED]

BOHCT HOM: Wi
@ gre. = <O>Meltwater



MOBILE’S SHARE OF WEB TRAFFIC

PERCENTAGE OF TOTAL WER PAGES SERVED 1D WEB BROWSERS RUNSMING 0N MOBILE PHOMES
EHEHE
Ti4%
104% |
‘IIJ'IE '..’.l]'l:l i 'II- EI}'IS l] Eﬂ"l? H- 'l '.IIJI'I El].'.."?

BOHACT W Wi
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°m-u:

SHARE OF WEB TRAFFIC BY BROWSER

FERCENTAGE OF TOTAL WER FAGES SERVED TO EADH BRAND OF WEB B0 SER FURMING O ARY IDEVICE

62.26%

VEARDH VEAN CRUAGE
+4.6% (*271 BPS)

SAMEUNG IMTERMET

1.90%

VEAR-Crd EAT CHANGE
+8.0% (+14 BPS)

Hami

16.54%

VEARD FEAR THEMGE
+0.3% [+14]1 BPS)

LIPERA,

12.05%

VEAR-Cod. FEAN CHARTE

«20.5% [-310 BP5|

MICROS0FT EDGE

2.93%

FEARCE-YEAR Ch U
+11.8% [+31 BPS)

AMDROED

0.19%

FEAR-CM4 YEAR CHANGE
+11.8% [+2 BFS)

HREFCX

2.31%

VEMEH . WEAY CHAMNIGE
15 B% [-57 BPS)

OTHER

1.82%

VEARCMYEAN CHAMOE
~33.6% [-92 BP3)

wa
Emf I O3 Melbwater



JAN

2023

WIBSITE

UMHEDL
ST

AR A
TikAE
PUR SIS

AN ERAGE

FAOES

FIE W57

TOP WEBSITES: SEMRUSH RANKING

SEMELISH S RAREING DF THE POST VSITED WEESITES, BASED O WEBSITE TRAFFIC BETWEEH 01 SEFTEMBER At 30 MONVEAMBER 2037
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°H:H.Ilu

FOOGE

95.38%

FEAR-Cr YERR CHANGE
=2.0% [-194 BPS)

BAIDU

0.01%

TLAR-DRYTAN CFUANGE
=50.0% (-1 BF]

WO

BirE

4.02%

VEAR Db FEAK CHAROE
+B7.0% [+187 BPS)

[T R

0.13%

VEARLCH-FTAR CHARGH
«18.2% [+2 BPS]

SHARE OF SEARCH ENGINE REFERRALS

FERCENTAGE OF TOMAL WEB TEAFFIC EEFEERED BY SEARCH EMGIMES THAT CRICGIMATED FRCH EACH SEARCH SERVICE

FAHCHH

0.30%

FEAR D4 YEAR CHANDE
+7.01% (+2 BPS)

FRAYER

0%

FLAR-CPYTAR CRLANG

TAMDEX

0.04%

VEAR O VEAR CHAROE
[UNMCHAMGED]

OTHER

0.12%

WEAR-DH AN ARG
+50.0% (+4 BPS)

wa
Emf i O3 Melbwater




wasll TOP GOOGLE SEARCHES ==

20 UERIES WITH THE GREATEST VOILME OF GOOGLE SEARCH ACTIVITY BETWEER 01 LAR LARY 002 AMD 31 DECEMBER 3077 —
¥ SEARCH QUERY INDEX wvs. TOP QGLUERY # SEARCH QUERY INDEX we. TOP QUERY
O GHAMA 100 11 BETWAY 12
02 WHAT . e 12 'WEATHER . [+
03 WHATIS dé 13 SPORTYRET LOGIM [+
04 DOWNLOWAD 43 14 TRAMSLATE 4]

05 SPORTYBET 34 15 WHATSAPP ¥
0&  TIME 30 16 UVESCORE 8
0F  MEAMIMG OF 24 17 YOUTLUBE T
08 GOOGLE ] 18 CHEISEA 7
0% FACERCHNIK 14 Iy SPORTYRET GH 7
0 GHAMMNVES 13 0. WORLD CUP &

EOIRCT Lo L w-
'° Emf I O3 Melbwater



ACCESSING ONLINE INFORMATION ——

FERCENTAGE OF BTERMET LISERS ADED 14 10 &4 WHOD BRGAGE IM EACH KIMND OF O8LINE ACTIVITY

LISE VOICE ASSISTAMTS [EG. SIR WISIT SOCIAL METWORES LISE IMAGGE RECOGMITION TCROILS LISE ORUIME TOOLS TO
GFOOGLE ASSISTAMT) TO FIMD TO LOOK FOR INFORMATIOM (EG GOOGLE LEMG, ANTEREST TRAMSLATE TEXT BMTCH DIFFEREMT
IMFORMATION EACH WEEK ARCUT BRAMDS AMD PRODUCTS LERES) ot MOEILE EACH MORTH LARGUAGES EACH WEEK

16.3% 68.3% 15.4% 23.9%

YEAR-ON.YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON.YEAR CHAMGE YEAR-ON-YEAR CHANGE
-12.8% (-240 BPS) +16.6% (+970 BPS) +32.8% (+380 BPS) +54.2% (+840 BPS)

W
'° i =T 0> Meltwater



ANY Kipah
OF YIDEQ

88.2%

YEAR D FEAR CHAMGE
+17.1% (+1,290 BPS)

ECARCATROM AL
WVIDED

41.3%

VEAROF]. FEAN CHAMCE

+45.9% (+1,300 BP5)

°m-u

WATCHING ONLINE VIDEO CONTENT

FERCENTAGE OF TEENET

LIZERS A0ED 15 1O &4 WHIDH WATCH EACH EIMD OF VIDED CIORTENT WA THE INTERMET EACH 'WEES

MUZIC
WIDED)

47.2%

FEARCE EAR CHANGE
+31.6% (*840 BFS)

FRODUCT
REMIEWY WIDED

19.5%

FEARLCIYEAR CHAMGE
+91.2% [+930 BPS)

COMEDY, MEME
OR VIRALVIDED

41.3%

YEARCHYERE CHAMNCE
+19.0% [+660 BPS)

SPORTS CUP OR
HIGHUIGHTS YIDECH

23.2%

VAL YEAN CHAMOS
#14.0°% [+320 BPS)

TUFORLAL OR
HOW-TO VIDED

33.7%

WERRL Dl FEAR CHAMGE
+53,2% [+1,170 BPS)

GAMIMNG
WIDED

15.0%

VEARD FEAR CHAMGE

b, 7% [+600 BPS)

RLiriy 8

VIBED
UNESTREAM

23.6%

FEARLCR TEAN ChUANGE
+22 9% [+440 BPS)

[BFILIERHCER

WIREQS AND YIOGS

23.6%

FEAR-CP4YEAR CHANGE
+159.3% [+1,450 BPS)

wea
S O3 Melbwater



ngg‘a LISTENING TO ONLINE AUDIO CONTENT

FERCENTAGE OF BTERMET LUISERS ADED 15 100 &4 WHOH UISTEN T EACH EIHD OF ALDID CIOMTERT oA THE INTERMET EACH WEER

USTER TO MUSIC LISTER TO OUME RATHD LISTEM T LISTER TO
STREAMIMG SERVICES SHOWS OR STATIOMS PODCASTS ALIDIC BOOKS

24.5% 27.7% 10.3% 12.2%

YEAR-OM.YEAR CHAMGE YEAR.ON.YEAR CHANGE YEAR-CPM.YEAR CHANGE YEAR.ON-YEAR CHANGE
+7.5% (170 BPS) +125.2% (+1,540 BPS) +6.2% (+60 BPS) +62.7% (+470 BPS)

BOHCT Iy Wi
l° ErEf I 0> Meltwater



HLUMBER OF HOMES WITH
SAAET HEMAE DDCES

177.8
THOUSAND

FEAR-CPTEAR CHANGE
+34,2% (+45 THOUSAND)

WASLIE OF SAARE 10ml
SECLIETY DEVICE MARKET

$5.83

MILLION

TEAR-CrS VEAR CHANGE
*15.5% [+ 5800 THOWSAMD)

em{r

TOTAL ARrLAL WALLE OF THE
AT HowaE DEWICES Makxl

$26.26
MILLION

#13.1% (+53.0 MILLIOH)

VALUE OF SMAET HOwAE
EMTERTAINMENT DEVICE MARKET

$3.25
MILLION

VEAR i FEAR CHBraCE
#0.6% [+ 3363 THOUSAMND]

L e kS

SMART HOME MARKET OVERVIEW

WALLUE OF THE MARKET FOR SAMART HOME DEWVICES |LLS. DOLLARS|

WAILIE OF SALART HOWE
AMPLLARMCTS MARET

55.16
MILLION

FEAR-Crd YEAR CHAMNGE
#15.1% [+547T THOUSAND]

WAILIE COF Sl O
COMPORET & LBSHING MARKET

$4.52
MILLION

FEAR-Cad- YEAR CHAMGE

#15.0% [*5410 THOUSAND)

VAILIE OF SMANT HOME CORTEOL
& COMMECTIVITY BEVICT MARKET

56.11
MILLION

YEAR-Oi-FEAR CHAPIGE
#10.4% |+5573 THOUSAND|

VALLE OF SMakT HCmE
EMERGY BAMAGEMENT MARLE]

$1.40
MILLION

VEAROF.YEAR CHAMADE
+E% (r51 30 THOUSAND)

".5"r‘2.iE ; <O>Meltwoter



FERETRATICM 08
SMUAET HOME DEWICES

2.2%

TEAR-Crd YEAR CHANGE
+30.1% [+32 BPS)

AR SAUART HOWAE
SECUmTY DEVICES

$61.63

ARG vEAR Crulodcd
-la.4% [-510.34)

LTHMTT

ARPLL SFEND O ALL
SNUART HOWME DEVICES

5148

VEAR Db FEAR CHAMEE
15.7% [-527.50]

ARPLL SKAET HOME
EXTERTARMENT DEVICES

$35.39

VAR PR CapacE
-19.5% [-58.59)

AVERAGE ANNUAL REVENUE PER SMART HOME

AVERALCZE AMNUAL SPEND Oh SAART HOME DEVICES PEE SMART HOME jLL5, DOLLARS)

AFFUL SMUART
HOWAE AFFUAMCES

$90.85

FEAR-E38-4 YEAR CHANGE
3% [-519.05)

ABFLE SWART HOWE
COMFOET & LGHTIRNG

$25.92

FTAR- S YTAR CHANCE
1d.8% [-54.37)

AEPLE SMART HOMWE COMITROL
& COMNNECTIITY DEWICES

$46.40

VEAR-£30{. FEAR CHAMEIE
SI7.T% (-510.00)

AR SNGART HOME
EMNERGY MANAGEMMERNT

$22.53

AR ). FEAE Crapai
-18.1% [-54.99)

:'r.ﬁf ; <O>Meltwoter




USE OF ONLINE FINANCIAL SERVICES

FERCENTAGE OF BTERMET LISERS ADED 18 1O &4 WHCH O OR ILISE EACH EIND OF DRGITAL FMANDIAL SERVICE

LISE A BANKING, IMVESTMEMT, LISE A MOIBILE PAYMERT OV ARY FORM
DR INSURANCE WEBSITE OR SERVICE (E.G. APPLE PAY, OF CRYFTOCURRENCY
FOEILE APF EACH MOHTH SAMBUNG PAY] EACH MONTH [E.G. BITCOMM, ETHER)

13.4% 12.2% 3.3%

W
ﬁ - dre. = <O>Meltwater



warll ONLINE PRIVACY AND SECURITY = =0

2 23 FERSPECTIVES ANID ACTIVITIES OF OfHURME ADLUITS RELATIMNG TO THER ORIUNE DATA PRIVACY AMD SECLIRTY

EHEHE

COMFORTABLE WITH PREFER TO REMAIM WOREY ABCIUT DECLME COOKRES EXPRESS COMCERM

AFFS TRACKING THEIR AMOMYMOUS HOAY COMPAMIES O WEBSITES ABOUT WHAT |5 REAL

REAL-WORLD ACTVITY WHER USIMG MIGHT LISE THEIR AT LEAST SCOME wi. WHAT 5 FAKE
[EG. STEFS, SLEEF) CRLIME SERVICES CMLME DATA, OF THE TIME IO THE IMTERMET

14.2% 271% 17.6%0 269%

/Al

Tisd
1N

BOURCTL Wi
o i e are. 4 {O>Meltwater



SOCIAL MEDIA



CORRECTIONS IN SOCIAL MEDIA USER NUMBERS

Cwer recent maonths, the dolo sources that wea
uia lo calewlate sociol media user numbars in
each couniry hove made significant revisions
to their underlying numbers. As o result, we are
currantty unable io provide dolo for the chonge
in sociol medio users over fime. Becouse of those
changes, readers should not compare sccial
media user numbers published in this report with
similar figures published in previous reports in the
Global Digital Reports series, becouse ony such
comparisons will deliver inaccurate data and
misleading trends. Furthermore, please note
that the social media user numbers published in
this report may appear 1o be significanily lower
than the figures published n previous reports in

this series. However, any such differences are the
resull of “correciions” in source dolo publishad
by sociol media plafforms, ond our analysis of
various data sources confirms that there has
been no discernible drop in sociol medio
use in any of the couniries thot we trock. As o
result, readers should not interpret any negative
differences between the numbers published in
this report varsus previcus reports as o decline
in sociol medio use, becouse these differences
are due to cormeclions in source methodologies
and data reporting opproaches, ond do not
represent a change in ochual user nembers. Please
read cur comprehensive noles on data for more
details: |'|I'|n'_-"|.-'l:I'_|I '_1|r.'[.'::l|"_1| oy il s-an -l



MUMASER COF HOCIAL
MAEDIA LARERS

6.60

MILLICHN

AYERAGE TUAE SPENT USIMNG
SOCIAL MEDLA EACH DY

3H 28M

° BOHRCTL

LAY MEDILA ILISERS
i TLATAL FOPURATICON

19.5%

AYERAGE MUMBER OF SOCInd
PLATFORMS LRSED EACH MOMTH

4.7

OVERVIEW OF SOCIAL MEDIA USE

HEADHMES FOR S0sC1AL AAEDHA ADDFTICHN ARD USE [rOTE LISERS MAY MOT BEFEESEMT URSGLIE IMDRMIDUALS|

SOCCIAL MEDIA LISERD AGE Fh*
Wb TLATAL POPULATICNN ALE 18+

32.7%

FEMALE SOCIAL MEDLA USERS
vi. TOTAL SCCIAL MEDHA USERS

40.5%

SLCIAL MEDHA LISERS
vi. TLITAL INTERPET LIGERS

28.6%

MAALE SOCIAL MEDHA USERS
v TOTAL SOCIAL MEDLA UEERS

59.5%

wa
Emf I O3> Melbwater



DEMOGRAPHIC PROFILE OF META’S AD AUDIENCE

SHARE OF COMBINED, DEDURICATED POTERTLAL ADVERTINMNG REACH ACROLS FACERCOE, INSTACEAM, AND MESSENGER, B AGE AMND GEMDER

27% i 8%
i [
-- - == ==
HEARALE [T TERALE (5T TERaALE PAALE TEALA|E (=T LEA=E ] [FEE R MALE
13=17 18- 24 25=-214 a8 = dd L _'i-: 55 -84
YEARS OLD YEARS DD YEARS OULD YEARS OLD YEARS DD YEARS O0D

BOAIECTE i [EL I Wi
° : fEC TS ﬂ'l'ﬂ; | @HEHWEF



MAIN REASONS FOR USING SOCIAL MEDIA

FRMAEY BEASCIS WHY S000AL AMEDLA LSERS AGED 18 T &4 USE S0C1AL MEDLA PLATROEMS

EEEPING IN TOUCH WITH FRIEMDS AND FAMILY

BEADIMG MEWS STORIES 4.4%

SEEING WHAT'S BEING TALKED ABOUT 8%

WATCHING OR FOLLOWING SPORTS %
MAKING MEW COMTACTS
FILLIMG SEARE TIME mes

FOLLOWING CELEBRITIES OR INFLUENCERS 5%

AVOIDIMNG MISSING QUT [FOMD) TR
SHARIMG AND DISCUSSING GPINIONS MBS
e
n
a7

SEEING CONTEMT FROM BRAMDS %
WATCHING LIVE STREAMS TS
FINDING LIKE-MINDED COMMUNITIES TR

o s war E'r%f ; CO>Meltwater



BsOTR

MOST USED SOCIAL MEDIA PLATFORMS

FERC BNTAGE OF BTERMET LISERS ADED 14 TO &4 WHCH LISE EACH FLATROEM EACH MOCINTH

FACIRODOK
IMNETAGRAM

TELEGRAM

TWITTER

SMNAPCHAT

Ciwissact ——— JRUE
| unkeoin TR
1%

| skypi L

B 1% vieen

B 0% ReooiT

B 5% wecHAr

BOUECT
° ComirdFRiniiT

| ramessenoer kY

SL0%

uon

mf ; <O>Meltwoter



FAVOURITE SOCIAL MEDIA PLATFORMS

FERCENTAGE OF ACTIVE S0C1AL MEDRA, LISERS AGED 14 1O &4 WHD SAY THAT EACH OFTIOHN 15 THEIR "FAVCIURITE™ SOC1AL MEDLA PLATRORM

TITH EHEHE

WHATS AR 4.7%

IMSTAGRAM 115%

FACEBOOK 115%

TWITTER ik

TIKTOR i

%

TELEGRAM Bl

. 1% IMESSAGE
I 0B% FBMESSENGER

l 0ES  PINTEREST

SOAIETE i Fi Wi
are
[0 ] oy COOMeltwater



omm

ANY KD OF S0CIAL
FAEDLA, PLATFO®MA

89.4%

TLAR-CPYTAR CHAMGE

+11.9% [(+950 BPS)

MAETRAGIMG AR
UVE CHAT SERVICES

19.2%

TLAE-D8VTAN R
+20.0% (+320 BPS)

FERCEMTAGE OF i1ER

HE'I"WCIEI':S-

68.3%

VEAR-CH VAR CHAPAGE

+14.4% (+970 BPS)

MICRO-BLOHGS
{EG. TWITTER]

12.4%

TEARLCH FEAR CHARGHE
«0.8% [+10 BPS)

USE OF SOCIAL MEDIA FOR BRAND RESEARCH

T LISERS A0ED 18 T &4 WHICH LISE EACH SOCIAL MEDHA CHARNSMEL TO RlG INFOEMATION ABCLT BRAMNDS AMD FRODUCTS

GILESTION & AMSWER
SITES [E.G. CUORA)

26.0%

FEAR-CNTAR CHANGE

+22.1% [+470 BPS)

VIOGS (BLOGS 1N
A VIDED FORMAT)

9.2%

FLAR-CR4 VAR CHANG
-3.89% I:!H:I' BPS)

Ry |

FORLIMS AMD
MESSAGE BOWRDS

16.6%

WIAR-De - FTAR CHAMGE

+15.3% (+220 BP3)

ORAIME PREBCIARDS
[EG. AMTEREST)

8.9%

TLARCH FLAR CHANGE
4.5 9% [+280 BPS5]

wa
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TYPES OF SGCIAL_ MEDIA ACCOUNTS FOLLOWED

FERCENTAGE OF ACTIVE S0C1AL MEDRA, | £0 14 10 &4 VWHD FOROA EACH TYFE OF ACCDURNT O S0C1AL MEDLA

FRIEMDS, FAMILY, AND PECPLE YTOU KMNOW 09y
T SHOWS OF CHANNIELS

EMTERTAINMEMT, MEMES, OR PARODY ACCOUINTS 20%

SPORTS PEDFLE AND TEAMS

ACTORE, COMEDMANE, OR OTHER PERFORMERS
IMFLUEMCERS OR OTHER EXPERTS nm

WILDLIFE ORGAMISATIONS OR ANIMALS 18.7%

JOURMALISTS QR HEWS COMPANIES 175%
BANDS, SINGERS, OR MUSICIANS 170%

I61%
160
1545
157%

RESTALURAMNTS, CHEFS, OR FOODMES W%

POLTICIANS OR ROVALTY 135%

a BEUELE Eﬂ'rlbf I O3 Melbwater



FRCERCOIK

45.84%

TEAROMTTAR CHANGE
-23.1% (-1,378 BP5)

EDaDAT

0.48%

VEAR-D ¥EAR CHAMIGE
+30.0% [+16 BP3)

IR HGTN

TWITTER

17.72%

TEAR-C YEAR CHANG
+5.2% [+87 BP35)

TLIMBLE

0.39%

VEAR-Cod-VEAK CHAMNOE
+21.9% [+7 BPS)

I-ESTAGRANY

717 %

TEAR-O VEAS CHAMGE

+26.0% (+226 BPS)

LIMEEDE

0.60%

TEAR-Df YEAR CHANGE
+3.4% [+2 BP3)

WEB TRAFFIC REFERRALS FROM SOCIAL MEDIA

SHARE OF WER TEAFRC ARRIING Ot THRD-FARTY WEBSITES VIA CUCKS OF TAFS O LINICS PUBLIEHED IM SCCLAL MEDLA, FRATFORRMS | A3 DEVICE]

PIRTEREST

10.84%

VAR FEAR CHAMGE
<12.7% [-158 BPS)

VECSIAKTE

0.02%

YEAR- D FEAR CHAMOE
[UNCHANGED]

YOLITUBE

16.91%

FIAR D0 NTAN CHANGE
+243.0% (+1,198 BPS)

COTHER

0.03%

[UNCHANGED]

wa
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SOCIAL MEDIA PLATFORMS



(el

TOTAL POTEMTEAL BEACH
CIF ARG L FALERCHK

5.65

MILLION

FARCEBCOK AD REACH
vi TOHAL IMTESRMET USERS

24.5%

EIRTEE

FACEBOOK: ADVERTISING AUDIENCE OVERVIEW

THE POTEMTIAL ALIDEEMCE THAT MASKETERS CAM REACH WITH ADS O FACERCOR

FACESOCE AD RTACH
i TLATAL FOPURATICN

16.7%

FACESOOR AD BEACH
wa POPULATION AGED 13+

24.7%

[0 18

CHIARTER-QMN-CRARTER CHANGE YEAR-DIM-TEAR CHARGE N
1P REPLIRTED: FALEBLROK ALY REALH REPORTED FALTROROE AD REALH

-13.1% -19.9%

-850 THOUSAND =1.4 MILLIODN

FEMALE FACEBCOK AD EEACH MALE FACEBCON AD REACH
wi TOTAL PACESOOR AD BEACH vi FOTAL FACEROON AD REACH

40.2% 59.8%

AIFTRGEY

wa
Py Emf I O3> Melbwater



SHARE OF FACEBOOK FAGE POSTS BY POST TYPE

POSTS OF EACH TYFE AS A FERCEMTAGE OF ALl FOSTS MADE BY FACERCDX

AVERAGE MUMBER OF PHOTO POSTS' SHARE YIDEC POSTS' SHARE Lirdi PCHETS” SHARE STATUS POSTS' SHARE
PAGE POSTS PER Doy iOF TORAL RAGE POSTS CIF TOTAL RAGE POGTS OF TOTAL PAGE POSTS OF TOTAL RAGE POSTS

7.11 17.84% 36.94% 44.79% 0.44%

SRR i (L= kS w.
o Emf I O3 Melbwater



FACEBOOK POST ENGAGEMENT BENCHMARKS

FACERCOK PAGE FOST EMGAGEPAEMTS REACTROMS, COMMENTS, AMND SHARES] AS A FERCEMNTAGE OF TOTAL FALE FANS

AVERAGE FACEBDOK PAGE  AVERAGE FACEROOK PAGE  AVERAGE FACEBOOK PAGE  AVERAGE FACEBODOE PAGE  AVERAGE FACERDOK PAGE
POST EMGAGEMEMTS v POST EMGAGEMENTS v POST EMGAGEMENTS v POST EMGAGEMEMTS v POST EMGAGEMENTS vi
PAGE FAMS: ALl POIST TYPES PAGE FAME: PHOTD POSTS PAGE FARS: VIDEQ POSTS PAGE FARS: IIMK POSTS PAGE FARS: STATLIS POSTS

0.06% 0.10% 0.06% 0.05% 0.13%

BOAISLE WL Wa
|° Emf I {0 Meltwater



TOP YOUTUBE SEARCHES e

UERIES WITH THE GREATEST WO LIME O YOUTUBE SEARCH ACTIVITY BETWEEM 0 JASUARY 2037 AND 11 DECEMEER 2027

¥ SEARCH QUERY INDEX # SEARCH QUERY INDEX
ol SOMGS 101 11 BEST FRIEMDS M THE WAORLD 12
02 MOWIES " &3 12 WORSHIP SORGS 1
03 GHAMA tl 13 WOoRDCuUp L)
0f MLGIC 4 14 FOOTRALL ¥
05 MIGERIAM MOYIES 20 15 BARCELOMA ¥
06 BLACK SHERIF % 15 ALPHA HOUR B
0F  SHATTA WALE 17 17 UVERPCDL B
08 SARKODIE 14 18 BROTHER: B
0% MEW S0RGS 13 I aE I8 B
10 CHELSEA 12 20 BLIRBLA BOY B

BOUBCE MR Wi
'° dre. . (O>Meltwater



INSTAGRAM: ADVERTISING AUDIENCE OVERVIEW ——

THE POTEMTIAL ALIDEERDE THAT MARKETERS CAN REACH WITH ADS O848 INSTAGRAM

BiTITE EHEHE

TOTAL FOTEMTEAL EEACH IRGTAGEAM AD ETALH CIUARTER- QM -CRUARTER CHANGE YEAR-DIM-TEAR CHARGE N
CIF ALK L INGTALHEAR i TLATAL FOPURATION [ REPOHTED IMGTALRAM AL EEALH REPORTED BNDEACRAM AD BEALH

1.70 5.0% -8.1% -22.7%

MILLIOHN -150 THOUSAND =500 THOUSAND
IMESTAGRAM AD REATH IHSTAGEANM AD EEACH FENAIE INSTAGRAM AD REACH HAALE INSTAGRAM AD REACH
wvi TOTAL IMTERRET LSERS wa POPULATION AGED 13+ wi TOTAL INSTAGRAM AD REACH vi POHAL INSTAGRAM AD REACH

7.4% 7.4% 41.5% 58.5%

l° Py E'r.ﬁf I O3> Melbwater



EsOITR

TOTAL FOTEMTEAL BEACH
CAF ADG LR MESSEMGER

885.5

THOUSAMND

MESSERIGER AD REACH
wvi TOAAL IMTESRET LISERS

3.8%

EIRTEE

MESSENGER: ADVERTISING AUDIENCE OVERVIEW ——

THE POTERNTIAL ALIDEEMCE THAT MASKETERS CAN REACH WITH ADS Ofd FACERCOE MESSERGER

MESSEMGER AD REACH
i TLATAL FOPURATICN

2.6%

MESSERGER AD REACH
wa POPULATION AGED 13+

3.9%

[0 18

CIUARTER-QM-CAMETER CHAMNGE YEAR-DIM-TEAR CHARGE N
I REPCHRTED MESOERGHER A REALH EEFOETED MESSEMUER AD REALH

-11.6% -14.4%

=11& THOUSAMD =145 THOUSAMD
FEMALE MESSEPIGER AD REACH MALE MESSERIGER AD REACH
v TOTAL MESSERGER AD REACH wi TORAL MESSEMGER AD REACH

34.7% 65.3%

ACTROY

wa
Py Emf I O3> Melbwater



(el

TOTAL POTEMTEAL EEACH
CIF ALK 8 LIMKEDN

2.10

MILLICN

LIt KEDir AD REACH
wi TOAAL IMTESRET USERS

9.1%

o AT

UMEEDHN AD EEACH
vi TLATAL FOPURATICON

6.2%

UsEEDHM AD EEACH
wa POPULATION AGED 18+

10.9%

[1- T ETTTEN 43

LINKEDIN: ADVERTISING AUDIENCE OVERVIEW ——

THE POTEMTIAL ALIDEERDE THAT MARKETERS CAN REACH WITH ADS O848 UMEEDE

CIUARTER-QM-CRARTER CHANGE
I3 REPLHITED) LIWEETHRM ALY REALH

0%

[UNCHANGED]

FENMUME UINKEDIM AD REACH
wi TOTAL LIBJKEDNM AD REACH

34.9%

YEAR-LIM-TEAR CHARGE IN
REPORTED UREEDIN AD BEALH

+16.7%

+300 THOUSAND

SUAE IIMKEDiM AD REACH
vi TOTAL LMKEDED AD REACH

65.1%

wa
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TWITTER: ADVERTISING AUDIENCE OVERVIEW ——

THE POTEMTIAL ALIDEERDE THAT MARKETERS CAN REACH WITH ADS Of TATTTER

BiTITE EHEHE

TOTAL POTEMTEAL BEACH PWITIER AD EEACH GUARTER-OMN-CRUARTER CHAMNGE YEAR-DIM-TEAR CHARGE N
CIF ALG G TWIITER i TLATAL FOPURLATICON 184 REPCHITED TWITTER AD REACH REPORTED PWWITTER AD REALH

1.15 3.4% +25.0%

MILLIOHN [UN CH#.HGED] +230 THOUSAND
TWITTER AD REACH T'WITTER AD EEACH FEMALE TWATTER AL REACH MAALE TWATTER AD REACH
wi TOAAL IMTESRET LISERS wa POPULATION AGED 13+ wi. TOTAL TWITTER AD BEACH vi TOAAL TWITTER AD REACH

3.0% 5.0% 20.9% 79.1%

EHIATT R : - HCTE DT w.
e Emf I O3> Melbwater
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MOBILE



MOBILE CONNECTIVITY ——

USE OF MOBIE FHORES AMD DEVICES THAT CORMMECT 10 CELILILAR MWETWIORES

MUMBER OfF CEULLILAR MHLUBABER C0F CELLULAKR MOBILE TEAR-CHN-YEAR CHAMGE sHAKE OF CELLULAR MOBILE
MOBILE COMBMECTIONS CONMECTIONS COMPARED I8 THE MUMBER OF CELLLILAR CORMECTIONS THAT ARE
[EXCILIDIMNG 1OT] WWITH TOTAL POPUILATION MOBILE OOMECTIONS BROADRAMD |36, 45, 5G|

43.88 129.8% +1.0% 92.9%

MILLION +414 THOUSAND

BOHCT WO Wi
e AR AR o Erﬂf I O3 Melbwater



CELLULAR MOBILE CONNECTIONS OVER TIME

HNUMEER OF CELLILAR MOBILE COMNECTIONS AND YEAR-DSNLFEAR CHARNGE

IEN LAY

Jl.l l A.FE Jl.ll.
EDE'I Ilﬂ'l 2021 :HHI: EDEI 2022

BRAELCE Wi
(et T FREE, LS

29N b

Eﬂii ED‘.H

".5"r'%.iE ; <O>Meltwoter



AFFORDABILITY OF MOBILE INTERNET ACCESS

THE CDST OF BLYIMG A SMARTRHOHE HAMDSET AND 158 OF CELURAR MOBIE DaTA, AMD COMPARISONS WITH AVERAGE MOSITHEY INCDME

FRICE OF THE PRICE OF THE CHEAPEST AVERAGE PRICE OF AVERAGE PRICE OF 1GB
CHEAPEST SMARTPHOME SMARTPHOME HAMDSET 1G8 OF CELLULAR OF CELLLLAR MOBILE DATA,
HARDISET (I IS0 vi. AVERAGE INCOME MOBILE DATA, (14 LI5S0 vi. AVERAGE INCOME

$42.60 23.40% $0.61 0.31%

| { R i Wil [ P CCIARLE LT Wit
are
'a =i CO>Meltwater



SHARE GF MDEILE WEB TRAFFIC BY MOBILE 05

FERCENTAGE OF WES PRGE ESTS OEGHIHATING FREDM MOBILE HAMDSETS BUMMING EACH MOSILE OFERATING SYSTEM B4 D BER 2032
SHARE OF MOBRE WEB SHARE OF MOBILE WER SHARE OF MOBILE WEB SHARE OF MOSILE WER SHARE OF MOBILE WER
TRATFIC ORMGENATIRNG TRAFFIC ORIGINATIMG TRAFFIC ORIGINATIMG FRORM TRAFAIC QRIGNATIMG TRAFFIC ORIGIMATING
FROMA AMDROID DEVICES FROMA APPLE 1DS DEVICES SAMSLMG OS5 DEVICES FROM KALIDS DEVICES FROM OTHER O5 DEVICES

73.68% 25.16% 0.18% 0% 0.98%

YEAR-OM-YEAR CHAMGGE YEAR-OMLYEAR CHARGE YEAR-OHM-YEAR CHAMGE YEAR. QO -YEAR CHAMIZE YEAR-OPLYEAR CHARGE
-1.9% (-140 BPS) +7.4% (+174 BPS) +50.0% [+6 BPS) -100.0% (-1 BP) -28.5% (-39 BPS)

e 1;I:I;"rrlﬂaf I O3 Melbwater



ECOMMERCE



FINANCIAL INCLUSION FACTORS

FERCENTAGE OF THE TOTAL POPULATION AGED L5= THAT OWS OF USES EACH FRODUCT OR SERVICE
CHEDNT CARD DEEIT CARD
TR CravEESHIF

ADDOUNT WITH A
FEASCIAL BSTTTUTION

39.2%

FERAALE WALl
J.5% 47.3%

MAADHE & EHGITAL
FATMENT [PALT YEAR]

63.7%

o
FERLAIE BhALE
58.4% &9.0%

Ll L

0.9%

T AL MAALE
0.8% 1.0%

MADE A MURCHASE USitaG A MOEaE
PHONE Of THE IMTERMER |[PAST YEAR)

8.6%

FEMLALE MALE
5.7% 11.8%

17.4%

o
PEMALL L
1L.4% TL.5%

LIRED & AORILE PriCmal it THE
INTERMET TO BEMD MONEY [PAST YEAR)

51.0%

o
FERAALE BRALE
43.3% 59.2%

MCIBALE MCHEY ADCOUMT
(3 MPESA, GTALH)

59.7%

FERLALE el AL
35.0% TN

USED A MOBILE FeQedE OF Tk
INIEENER IO PAY BILLS [PAST YEAR]

10.1%

B.0% 12.3%

:'r.ﬁf ; <O>Meltwoter



1{3543 WEEKLY ONLINE SHOPPING ACTIVITIES

FERCENTAGE OF BTERMET LUISERS ADED 18 1O &4 WHO BRGAGE IN SELECTED ECOMMERCE ACTIVITIES EACH WEEK

FLIRCHASED A FRODUCT CIRDERED GROCERIES BOLGHT A SECORMD-HAND LISED: Ak QRLIE PRICE WSED A BUY MOA,
CIR SERVICE CILINE WA AR CHNLINE STORE IMEMA VLA AFd CIMLUME STORE COMPARIZON SERVICE Py LATER SERVICE

24.4%  8.8% 7.8% 10.7%  5.3%

YEAR: OR-YEAR CHAMGE FEAR-CedYEAR CHAMGE YEAROM-TEAR CHAMGE VEAR. O -YEAR CHAMGE FEAR-OYEAR CHARMNGE

-13.5% (-380BPS)  -25.4% (-300 BPS) -23.5% (-240 BPS]  -34.4% (-560BPS)  -40.4% (-360 BPS)

BOHIRCT [T 18 Wi
° ErEt I 0> Meltwater



OVERVIEW OF CONSUMER GOODS ECOMMERCE

HEADLMES FOR THE ADCFTION AMD USE OF COMNEUMAER GOO05 ECOMAMERCE [B2C OMLY)

EHEME
MUMBER OF FECHLE ESTIRAATED TORAL ArEILLAL AVERAGE AMMIBAL REVEMLUE SHARE OF 2023 COMSUMER OODS
FUBCHASIMNG COMSLIPAEE SPEMD Of ONLUNE ODMSLMER FER CORMBUBAER GCODS BECOMMERCE SPEMD ATTRIBUTABLE TO
GOODS YA THE INTERMET GOOCDS PURCHASES [USD, 2023] BOOMMERCE LESER [1AS0, 2022]) PURCHASES MADE V1A MOBILE FHOMNES

8.88 $696.6 $78.45 26.5%

MILLION MILLION
YEAR-ONYEAR CHANGE VEAR-ON-YEAR CHANGE VEAR-OMYEAR CHANGE YEAR-ON-YEAR CHANGE
+18.2% (+1.1 MILLION] +9.2% (+559 MILLION) -4.8% [-53.59) +2.7% (+70 BPS)

LOAHETT L H T Wi
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FASHID®

$166.2
MILLICM
TLAR-CRYEAR CHANGE
8 9% [+58.7 MILLIOM)]

FEERCHAL & WOLUSEHOHD CARE

S$117.3
MILLION

FEAR-Of4-YEAR CHAMGE
+10.3% [+511 MILLION)

BRI
[ FARLERT,

FLECTROMICS

$146.5
MILLION

VEARLCH FEAR CHAMGE
4P (4595 MILLIOMN]

Lo e )
$90.12

MILLICH

VEMRDi- wEAR CHAMGE
+T28% (+517 MILLION]

T

ECOMMERCE: CONSUMER GOODS CATEGORIES

ESTIMATED ARTLIAL SPEMD W EACH COMGLIMER GOODS ECOMMERCE CATEGOEY (50 OHIY, LS, DOULARS, FULL-YEAR 2023]

TS, HOEEY, DY

$93.06
MILLIOMN
FEAR-CYEAN CHANGE
#10.7% [=59.0 MILLICM])

BEVERACES

513.38
MILLION

FEAR-Ced VAR CRAMNGE
#H.A% (+51.0 MILLIOMN|

FUERTILIEE

$39.49
MILLION

LTS -5110 THOUSAMD)

PHTRICAL AEDIA

$30.50
MILLION

VEAR-CH4 WEAR CHAPIDE
8. 2% (+52.3 MILLION|

wa
Emf i O3 Melbwater



FLIOHTS

£97.92
MILLICM
TLAR-DFYEAN CRUNGE
w5 5% [+ 539 MILLIDH]

HOTELS

$78.69
MILLION

FEAR-Ced-YEAN CHANGE
+AT.3% [+532 MILLIOM|

o

TRAIMNS

$77,482.2
THOUSAMD

VEARLCH-FEAR CHAMGE
+2,.1% [#51,.547)

PACKAGE FCHAAYL

$33.58
MILLION

VEAR-CH-WEAR CHARSDE
#24,9% [+58, 7 MILLION)

SOEFLLLERT,

ONLINE TRAVEL AND TOURISM

ARRLAL CHUNE SFEND O TRAVEL AND POUSISM SERCES [LLS DOULARS, FULL-YEAR 2007]

CAR REMTALS

$20.17
MILLION
FEAR-CRTAR CHANGE
#8.3% (514 MILLION|

WVACATICH EEMTALS

$61.53
MILLION

FEAR-Ced VAR CRAMGE
#54 4% |+522 MILLION]

L0 DS TAMCE BLISES

$714

THOUSAND
TYEARCH VEAN CHANGE
i, 0 (541 THOUSAMD]

CEAES

$252
THOUSAND

VEAR- O FEAR CHAraGE
#210% (#5191 THOUSAMND)

wa
Emf i O3 Melbwater



MACAIE OR TV
STREAMIPG SERVICE

13.3%

VEANLCH. FEAR CHAMGE
+d 75 [+50 BPS)

MCWIE ORTY
DOAYPRCIAD

19.7%

VEAR-CM.FEAR CHAMOE
+A47.0% [+630 BPS)

O

BALEIC STREAMING
SERVICE

20.1%

FEAR DR YEAR CHANGE
+32.2% [+490 BPS)

MLUSIC
DCMMLOAD

30.8%

FEAR G YEAR CHAMGE
+26.7% (+650 BPS)

SADBILE
hER

22.8%

TEAR-CHVERE CHAMNCE
+37.3% (+620 BPS)

BEWS
SERVICE

20.3%

VEAR-DbevEAR CHAMOE
+53.46% [(+700 BPS]

TYPES OF DIGITAL CONTENT PURCHASED

FERCENTAGE OF BTERMET LISERS ADED 18 10 &4 WHO: PAY FDE EACH KIRND OF DIGITAL CONTEMT EACH MOMTH

MOERE
GAME

19.8%

WERRL O FEAR CHAMGE
+34.7% (+510 BPS)

SUBSCESFTION 10 AM
DRUNEE MAGATIMNE

6.5%

VEARTi FEAR CHAMGE
«8.5% [-60 BPS)

SOBILE APP M-
AFF PURCHASES

4.9%

WEARLCR TEAN ChANGE
-3.9% (-20 BPS)

DACHTAL BOOKS
AMD E-BOCKS

11.6%

FEAR-CP4-YEAR CHANGE
+61.1% [+440 BP3)

:'r.ﬁf ; <O>Meltwoter



JAN
Nl DIGITAL MEDIA SPEND —

FUL-YEAR JOF3 SFEMD Ok DIGITAL MEDLUA SURSCRIFTIONS AMD DCANTILOADS [IM LS. DOGLARS)

VIDEC) GAMES VIDECHOM-DEMAMD EFLIBLISHEMG DGITAL MLISIC

$115.5 $59.26 $42.39 $12.47 $1.41

MILLION MILLION MILLION MILLION MILLION
YEAR ON.YEAR CHANGE YEAR-ON.YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-ON.YEAR CHANGE YEAR-ON-YEAR CHANGE
-2.8% [-$3.3 MILLION) -6.9% [-54.4 MILLION]  #B.4% (+53.3 MILLION)  -12.8% (-$2.0 MILLION]  -7.1% [-5108 THOUSAND)

BOHCT R Wi
are
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asll ONLINE MEAL DELIVERY OVERVIEW = =0

2023 HEADUMES FOR THE ADDEFTION ARD USE OF CRUSE MEAL AMD TAKEAWAY DELAERT SERNCES

MUMBER OF PFECPLE YEAR-CIM-YEAR CHAMGE IM TOTAL ARMIUAL VALUE CiF YEAR-OM-YEAR CHAMGE AVERAGE AMMILIAL VALLRE
ORDERI MG FCOD DELVERY THE MUMBER OF ORLIME OMNUMNE FOOD DELIVERY I THE WALLIE OF OMNLUME OF OMUME FOOD DEUVERY
W& OBUNE PLATRFORMS RSO0 DENVERY LISERS CRDERS (UISD, 30a2) FOO0 DEUVERY ORDERS ORDERS PER LISER (LSO, 2022]

1.18 +2.1% $23.89 +28.5% $20.30

MILLION +24 THOUSAND MILLION +55.3 MILLION +25.9% (+54.17)

BOURCT L W
are
e . S O3 Melbwater
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wasll E-HEALTH OVERVIEW = =0

2023 HEADUMES FOR THE ADDEFTION AMND USE OF DIGITAILY EMABLEDy HEALTHCARE DEVICES AMD ZERVICES

MUMBER OF FEOPLE YEAR-OM-YEAR CHAMGE TOTAL AMMLUAL VALLE YEAR-OM-YEAR CHAMGE AVERAGE AMMLIAL
UISIMNG E-HEALTH I THE MUMBER OF OF THE E-HEAITH I THE WALLE OF THE SPEMD O E-HEALTH
DEVICES AMD SERVICES E-HEALTH LISERS MARKET [USDy, 2022] E-HEALTH MARKET PER LISER jLISD, 2002

4.81 +6.3% $54.73 +34.5% $11.39

MILLION +283 THOUSAND MILLION +514 MILLION +26.6% (+52.29)

'° | . Ef%ﬂ O3 Melbwater



wasll DIGITAL FITNESS & WELL-BEING OVERVIEW

0:23 HEADUMES FOR THE ADDETION AMND USE OF DIGITAL ATHESS & WELL-BEING DEVICES ARD SERVICES

MUMBER OF PEOFLE LSIMG VEAR-CiYEAR CHAMGE TOTAL ARENLUAL WALLIE OF VEAR. O -YEAR CHAMGE ANERAGE AMPRUAL SPERND
[HGITAL FITMESS & WELL- It THE BoLUARER OF DIGITAL THE DSGTAL FITHESS & 'WELL I THE WALLIE OF THE CH(HTAL O DHGITAL FITMESS & WELL-
BERG DEVICES AMD SERVICES FITRJESS & WELL-BEING USERS BEIMG MARKET [LISD, 302Z| FITRIESS & WELL-BERG MARKET BEIMG PER USER [USD, 2002)

220 +14.8% 87782 +27.7% $35.37

MILLION +283 THOUSAND MILLION +517 MILLION +11.3% (+53.59)

e | Ef%ﬂ O3 Melbwater



sl OVERVIEW OF CONSUMER DIGITAL PAYMENTS

2 23 HEADUMES FOR THE ADDEFTION ARND USE OF DIGITAILY ERABLED PAYMENT SERVICES BY EMD COMSUMERS:

MUMBER OF YEAR-OM-YEAR CHAMGE TOTAL AMMLUAL VALLE YEAR-OM-YEAR CHAMGE AVERAGE ARMUAL VALLRE
PECIPLE MAKIMG IN THE MUMBER OF PECPLE OF DIGITAL PAYMENT I THE WALLIE OF DIGITAL OF DIGITAL PAYMEMTS
DAGITAL PATMENTS MAKIMNG DIGITAL REYMERNTS  TRAMSACTIONS [USD, 2023 PAYMENT TRAMSACTIONS PER LISER jLISD, 2002)

889 +14.2% $290 -0.4% $326

MILLION +1.1 MILLION BILLION -512 MILLION -12.8% (-$47.90)

BOURCE T Wi
are
l° e CO>Meltwater
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DIGITAL MARKETING



sl SOURCES OF BRAND DISCOVERY

2 FERCENTAGE OF STEENET LISERS AQED 18 T0 64 WHO DIECCVER MEW BRANDS, FRODUCTS, AMD ZERVICES WA BACH CHARNMEL OF MEDHLMA

CELEBRITY ENDORSEMENTS
T SHOWS OF FILMS

COMSUMER REVIEW LITES 7%

ADSONTY 5%

ADE G FOCIAL MEDIA %
ADS OH BILLBOARDS OR POSTIRS

IM-5TORE DISPLATS OR PROMOTIONS 0%

WORD-OF-MOUTH RICOMMENDATIONS FROM FRIEMDS OR FAMILY s
7%
1575
o

5%
ADS OM WEBSITES T87%
PFRODUCT BROCHURES OR CATALOGUES TH%
o e are, . CO>Meltwate
- e r
social



anll MAIN CHANNELS FOR ONLINE BRAND RESEARCH S

ZD FERCENTAGE OF BTERMET LISERS ADED 14 100 &4 WHCH LISE EACH CHANMEL AS A PHAARY SOLURCE OF INFOEMATRON WHEN RESEARCHING BRARDS

SOCIAL METWORKS [

COMSUMER REVIEWS 6%

MOBILE APFS

PRODUCT OR BRAMD SITES Fal 3

205
192%

T2

| vipeosimes RS

133%
P 120%  PRICE COMPARISON SITES
| micRo-BloGs R

2%

P %1% DISCOUNT COUPOM SITES
D i%%  OMUME PINBOARDS

EE

° sy . are, = {O>Meltwater



ADVERTISING SPEND: TOTAL vs. DIGITAL

TCTAL AD SPEND ACEOSS ALL CHANMELS, WiTH DETAIL FOR (HOATAL AD SFERD (U5, DOALARS, FLIL-YEAR 30027)

TOTAL AD SPEMD YEAR-OM-YEAR DAGITAL AD SFEMD YEAR-OR-YEAR DIGATAL AD SPEMD
ERCLIUDING OMLIMNE CHAMNGE I TOTAL AD (INCLUDIMG SEARCH CHAMNGE M AS A PERCENTAGE
AMD CFFIIME CHARRELS) SPEME (ALl CHAMMELS) ARD SOCIAL MEDLAY CHSITAL A SPEMD CIF TOTAL AD SPEMD

$152.7 -169% $3294 -7.2% 21.6%

MILLION -331 MILLION MILLION -52.6 MILLION +11.7% (+225 BPS)

BOURCE L W
e ram i i AT are
° e CO>Meltwater



;3;43 DIGITAL ADVERTISING SPEND ==

ARRLAL SPEMD O DRGHTAL ADVERTISIMNG BY FORMAT (L5, DOALARS, FUIL-YEAR 20332)

BHAMA
TOTAL ARINILIAL SPERID O ANFLAL SPEMID Ol AMMILLA] SPFEMD 08l AMMLUAL SPERD O ARMILAL SPEMD CRl ORUNE
DHCETAL ADS LALL TYPES) CeJIEE SEARCH ADS PHGETRL VIDED ADS DACETAL BARPER ADS FLUEC R ACTIYIFILS
$32.94 54.36 $11.01 $8.75 5385
MILLION MILLICH MILLION MILLION THOUSAND
YEARCH. YEAR CHARGE FEAR 84 YEAR CHANGE YEARCHE YEAR CHANGE YEAR.CH4.FEAR CHARGE TEAR-C04 YEAR CHAMNGE
2% [-52.6 MILLIOM) =1.48% [- 542 THOUSAMD) =5.40% {5620 THOUSAMD) N2 7% [-501.3 MILLION) S20% (=50, 100
APl SHMD Ob ARILLAL SPERD Oa SHARE OF BOTAL DaGiTAL SHARE CF TOTAL IHCATAL SRUARE OF TOTAL DHGITAL
CNLINE CLASSIFEDS CHGITAL ALND) ADS AD SPEND: MORILE DEVICES" AD SPEMD: SOCIAL MEDIA Al SPEMND: FROGEAMMATIC
o,
54.51 5176 43.4% 26.8% 50.0%
MILLION THOUSAND
YEARCFLFEAN CHAMCE FEAR L YEAR CHAMGE YEARCobavERN CHAMGE YEAR i FEAN CHAMGE TEARCOM YEAN CHANGE
153 5818 THOUWSAND) =35 % [-57,104) =2.6% =100 BPS) +10,5% [+255 BPS) S 5.6% (+24&] BPS)

BOUBCE 2 s oo W L O Wi
O _ . dre. . <O>Meltwater
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PROGRAMMATIC ADVERTISING OVERVIEW

SFERD O FnDGRAMMATIC ADVERTISS G ARD TS SHARE OF THE DOGITAL ADVERTSGIMG MARKET

ArhLLAL SFERD O YEAR-DOPH-TEAR CHAMGE PROGEAMMATIC S TEAR-CR-YEAR CHARGE I
FROGRANMMATIC B PROGRAMMATIC SHARE OF TOTAL DIGITAL PROGRAMBATIC'S SHARE OF
ADNERTISIMG (LISD) ADVERTISIMNG SPEMD [USDY ADVERTISING SPEMD TOTAL DHFITAL ADVERTISENG SPEMD

$16.48 -2.1% 50.0% +5.6%

MILLION -5351 THOUSAND +263 BPS

BOUCT el |1 Wi
o CEMLR AT EE’E*‘* {“}HEHWEF



SEARCH ADVERTISING OVERVIEW ——

SFEMD O ORUME SEARCH ADVERTIIMNG (M U5, DOWARS] AMD TS ZHARE OF THE DHGITAL ADVERTISIGG MARKET

ArhILAL SFERD YEAR-DOMH-TEAR CHAMGE OhUME SEARCH 'S SHAKE TEAR-CH-YEAR CHARGE i
O OBLME SEARCH B ORUME SEARCH OF TOTAL DIGITAL OMLUME SEARCH'S SHARE OF
ADNVERTISIMG (LISD) ADNERTISING SPEMD ADVERTISING SPEMD TOTAL DHGITAL ADVERTISING SPEMD

$4.36 -1.4% 13.2% +6.3%

MILLION -562 THOUSAND +78 BPS

BOUCT el i1 Wi
o CEMELI LT EEE’&” {“}HEHWEF



SOCIAL MEDIA ADVERTISING OVERVIEW

SFEMD O S0CIAL MEDLE ADWERTISING (1M LS. DOILARS) ARD TS SHARE OF THE DHGTAL ADNVERTISMNG MARRET

ArhILIAL SFEND YEAR-DOPH-TEAR CHAMGE SCLAL MEDIAS SHARE TEAR-CR-YEAR CHARMGE M
O SO 1AL MEDILA, I SCRCLAL BAEDILA, OF TOTAL DIGITAL SOCIAL MEDLA'S SHARE OF TOTAL
ADNERTISIMG (LISD) ADNERTISING SPEMD ADVERTISING SPEMD DEGITAL ADVERTISERG SPEMD

$8.84 +2.5% 26.8% +10.5%

MILLION +5216 THOUSAND +255 BPS

BOUCT el i1 Wi
|° Emf I 0> Meltwater
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ArhILIAL SFERND TEAR-CH-YEAR
O IMFLLEMCER CHAMGE IM IMFILEMCER
ADNERTISIMG (LISD) ADNERTISING SPEMD

S385 +2.1%

THOUSAND +58,100

IR b b3

L PAS LR ITT

INFLUENCER ADVERTISING OVERVIEW

SFEMD O INAUERCER ADVERTIS NG ACTIVITIES [ LS, DOLLARS) ARD THETR SHARE OF THE DIGHTAL ADVEETISIMG MARKET

IMALUENCER ADYERTISING S

DIGITAL AD SPEMD

TEAR-CHN-YEAR CHARMGE M
SHARE OF TOTAL IMALUEMCER ADVERTISIMG'S SHARE
OF TOTAL DIGITAL AD SPEMD

1.2% +10.1%

+11 BPS

wea
Emi I O3 Melbwater



ATTITU DES ADS AND AD TRACKING —

HOWY IMTERMET LSERS AGED |4 70 &4 FEEL ABOUT ADS, AMD THE STEPS THEY TAKE 0 ANOID: ADVERTISIMG ARD AD TRACKIHNG
FEEL REPRESEMTED WUSE AM AD BLOCKER DECURE COOKIES USE A WIRTLIAL PRIVATE
I THE ADVERTISIMNG FOR AT LEAST SOME AT LEAST SOME METWIOIRE [WPM] FOR AT LEAST
THAT THEY SEE OR HEAR DOMLME ACTIVITIES I0F THE TIME SOME OMUME ACTIVITIES

17.6% 11.7% 26.9% 19.0%

YEAR-OM.YEAR CHANGE YEAR-ON-YEAR CHANGE YEAR-OMYEAR CHANGE VEAR-ON-YEAR CHANGE
-12.4% (-250 BPS) +25.8% (+240 BPS) +3.5% (+90 BPS) +52.0% (+650 BPS)

wa
.° P Emf I O3 Melbwater



MORE INFORMATION



ArD THOUSARMDS OF REPOETS EXPLORRG DIGATAL TRERIDS Ih EVERY COLITRY 1M THE 'WORLD IM OUR FREE OPIUIME [IERARY

DATAREPORTAL.COM/LIBRARY



CLICK THE LINKS BELOW TO READ OUR FULL SUITE OF GLOBAL DIGITAL REPORTS
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we
are,
social

WE ARE A GLOBAL SOCIALLY-LED CREATIVE AGENCY, WITH
UNRIVALED SOCIAL MEDIA EXPERTISE

Wiith ower 1,100 people in 18 offices around the world, we delives
& global perepective to our cliems ina time when social medio is
shapang culture,

‘We make ideas worth talking about. We understand social
Behaviours within onling communities, cultures ond subculsies,

spanning the sccial and gaming landscape,

Wi wark with the world's biggess brands, incheding adidas,
Samsung. Netflix and Google, to reach the righd people in a
strategic, ielevant and elfective way,

We Ase Socinl is part of Plus Comparny.




Meet Meltwater

The global leading provider of
social and media intelligence

- .

== LA E e

= O il 21

Leading global organizations use Maltwater’s PR, markating,
and sockol media solutions to better sarve their customars.

Cur social and media intelligance solutions — brought to
you by 2,300 employees in B0 offices ocross six continents
— provide our 22000 corporate customers with the insights
thay naod to maks batter, mors informad docisions.

<OD> Meltwater

Media Intelligence

Monttor digitol ard troditional mesdia content oomes the veorld

Medio Relations
Bt strorg relatforzhips with the besl medio cordocts for gowr brand

Social Listening & Analytics
Anolyre whot the world is soying obout gour brond, your indusibng,
ond o compatiton

Social Media Manogament
Take control of youwr social media presenos

Consumer Insights
Understond what drives your customers

Influsneer Marketing

Sroomiine and moosune ypour Influsnoer markbetineg monogemaen

Sales Intelligence

Evnban ypour solea process wilh dofo

APl & Data Integration

Croale an antorprise-wicde gl tics plotfoem Infamed 16 your busnns

% Learn more at meltwater.com.



T

DIGITAL
BRIEFINGS

it A B sy Py
ol # sovy ko beep boch of

MAKE SENSE OF DIGITAL TRENDS
Eopics halps the world understand what's really hoppening onling.
In addiion fo producing the Global Digital Reports, we also offer:

R E
R i =

KEYMOTE ADVISORY REPORTS COMSUMER
PRESENTATIONS SERVICES & COMNTENT RESEARCH
Cglﬁﬁmn ::d':;.m'u.-.wm Hﬁtlmhu-dpf:a L g S|

o -] decnin- [l (-2 hwﬁ-mhudn-tlﬂ

renchy 1o b of condemmcm, n&tq--‘ﬂﬂ-l'm#- nomschad swpairty i olier -l'u'rlpmphml-_ diadng
mﬂu«rﬂm ﬂr—wﬂnw;w ﬂmﬁﬂﬂ psbree 0wl betw : iy

AFARM BOE) = LEARM MOET = LEATR MORE = ATARM MDIE] =

<€ KEPIOS

Learn more of kepios.com



Stay glued to your audience with
the world’s largest study on
digital consumers

2.7Bn 200K: 10K+ 50

consumers profiling points brands markets
represented

GWI. -



Statista — a universe of data

O % el

Diversity of industries Quick halp Global data from Reliable and afficient

and topics for all cases nUMaraus countries research basis
SlEtrEEs Bundled AEEUCal dala & oepr Narll At A, LT ah SEldars Tytits ollen indighti and (a0 o Slati el haf Seeni | he mMaf s lnsder 5
0 1ot d [rim drapt 1 10 induasiied LOMErfereer e roeh and ganduct ra R TEEE IR 150 Dol prtraleyd butdneid gl for Hypars
Thi dats oofmess Ireen copd 32 500 Lar e relfainth - vl rfacermal Brne hiaifaits, coimifanegg and CoRfumers Campdndi, Urhweriile, SEisols e
FHITTFE sapsprdlilir e TRET d8l Srvie [N Vi b)) i '|_.;Il|.;.;|ll-r|'. B pillE OTns cuif’ T
p—
'{E‘ k &
i "
It

CLICK HERE TO DISCOVER OUR ACCOUNTS
€ ¢ AND FIND DATA FOR YOUR BUSINESS COSMOS

‘&

statista %



GSha

Intelligence

Definitive data and analysis

for the mobile industry

3 Glabal - Serves over
Offices [ 800 2o 40,000

Extensive
Datasets

We provide dala on every mabile

operalor im every coundry
warldwide, wilk over 30 million
dala points. wpdated daily.

organisations users worldwide

;ﬁ.ﬁﬁ:‘ - Pinpoint @ Industry
Research Accuracy Trusted
dnnually, GSMA Infelligence Dur lorecasting expens provide a We serve 3 wede arr2y of indusinies in the
nublishes ever 100 reports and frve=year (and beyend) view info the mobile ecosysiem and beyond, intluding
prclusive amalyses, adding greater futare, enabling long-term imvestment mast of the world 5 mokale qperatmplus
angaghl inlo gir dala and plannang. pdated quarterly. oo meagor vendors, requiatoss, international

supporting our custamers in feeecasis are consistently acourale institutions and verfical sectors ranging
making sirangar besiness choices within «= 2.5 % of reported data. fraen automadive te retail




unlocks insights at every
stage of the customer lifecycle

Boost user phoyiima or sirgoming by evaluating
and implementing markef leoding engogement
feaiures and inskghis.

Superchorge or unearth winning ooguisition
and A%0 strategies with top closs maorket
avalualion lools.

Gt tha full picture with In-app purchese and LHilize werld class usage melrics te deill infe
adwartising revenus metrics that inform your short ond leng term returning wers and learn
own monetivation strotegios. how to.avoid retention crashing pitfalls.




<) SEMRUSH

Semrush .Trends

Data. Insights. Impact.

imiush Trends provides instant markel overview
and competitive digital insights for those whao are
lzoking (o grow their business,

It enables an in-deplh view of marke! conditians
and trends for creating a growth-driven markating
stratagy

Accurate data for real-time marks
and compatitive insights

All-encompassing Insiahts for any
website, indusiry or markel across
180 couniries & reglons

A single solutlon with 50+ tools
for your strategic vision



(?) SPEEDTEST ooilLA

Network intelligence to enable
modern connectivity

10+ thousand 16"' thousand 45+ billion

global hosts global testing servers tests to date

1
Visit ookla.com to learn more



Iﬁcowise

The social media analytics
and reporting tool you
need by your side

Clalm your free trial

Automate your reporting to save time and money

=) @ B R E

Prisdictive Comipeti o Fualy Social ACLonaDIg
AEROFting matrcs EneFmarsng Al by dnjfing il




&) similarweb

A b ou t S In & nutshell, we have:
Similarweb provides insights for any website, 390 0"‘ 12 10 00

app, industry and market.
Customers Global OFices Employess

We offer decision-makers thie most reliable data,
delivering 360° visibility into the digital world.

Clur data encompasses:

similarweb data and insights — from any website, in 1B 8 M
any industry — enable companies to find untapped + +

opportunities to grow their business Wbsites Apas

190+ 210

Couminas Indusines

W simillarwaly



mollie coinbase  IP PayPal
stripe worldpay Grao

Meet the digital infrastructure
behind every payment disruptor

We're PPRO. Wa provide the infrastructure thit makes it possible for
biursiness and banks (o deploy and cvolve thelr digital payment sendoes.

ppro

Dgital puryrrants il rasbuchone




NOTES ON DATA VARIANCE, MISMATCHES, AND CURIOSITIES

MHate: This poge & o wmesary of ow comprehenshe
noken on diaka vaionoe, pakestol miimokche,
o curioditied, which you con reod in fll of

hepL ) aammponal oomfaolet-os- 300,

This repcst lnotures data from o wide variaty of
ditfareni sourcei, inchuding morkel mseanch egencion,
it ond pacial media gevern=ant,
wﬁhﬁ;m-ﬂiﬁ,h\dwmm
wall oy exirapcleSions and anahyiis of thal deaa,

Wheetrvar poiaible, wo've pricciised dotn seurces
Bl previide broader geegrophical eovanaga,
arde e misimae potenliol vwosalon betwesn dala
poinh, and jo oler more reliokls comporiuen neros
serfinai Hamaver whein we Bebave thia! sandaiess
meaivics proride o mose fekable relerence, we vie such
wandolona nusben io enies meen occunale repodting.

avadanle kor o hveied walechon of couninien, 10 wi
may mod bee able b0 repeoit the some dosa in oll repari.

From fime ko Bme, we may ol change e woorce(y)
et ey wesr B bnfioem specific doto poisés. As o rewlt,
s Baguerm mary appesar i chonge in wnespecied
wirys from ane repoat to onother. Wherever wa're
aware of thesa chonges, we include defoels i tha

fasoinoies ol each relevont chart, but pleass v coution
when comparing doto from dflesent reports, becauie
chonges o revearch somples, bose dota, reseanch
mathadologie:, and oppreache lo reporing =ay
macn that vale ore not compambie

Fuitharmosn, dus ko the differieg doda collacfion ond
et methesdologa, ond the different pariadh
dhing which dais haw been collacied, e say be
significont diferencos in the reporied metrics lor timiles
daila poish thicughcst this report. For snampla, dota
feam wevey efan varies over Sme, even if thal dota
ki boen collociad by the some orgonivatian wing the
1o cpproach in sach wave of their resanh.

I partevhs, reperis of istereet user numben vary
conideiably betwesn diferesd scurces ond ever ime
I par, this is becouse thare ore sgnificont challenges
auwocited with collactng, orodysisg, and publshag
Inteinal wier doda on o regules beas, nol leay becoas
research s puble sbemet use sec et the uee ol
Face-io-loce wevep. Dhlferent crgonisations moy aha
odegt dffesnt appeoaches 1o sompleg the populaion
Fesr reaaareh inio inkerned ysa, ond varkatons i areom
sch o the age ronge of the wervey populotion, o the
bolonce between urbon ond ruod respondeniy, oy
ploy an impoeiost rofe in determining svestuol findings.
Bdobe et COAID-19 hos kmied inlameat uses ressoech.

Prior ko our Digiial 2021 reporh, we incduded dolo
sourced from sociol medio plosfomi’ sll-wvica
achariining toch in ow calculolions of inlemet user
numben, bul we ro longer include th data im oo
inferned war Bgeoes. This i because #a war numban
on otiive usel Gccount, ond ey nol PEpresent unigue
individualy, For axaspls, one prion may mainkcin
mone thon oo oclve prasencs [account] on e jose
repioseni nen-husos” eniisies, inchading: peti and
enimal; hivateal Bgeres, Buinaisel, couses, groups,
endl aiganiatesd plocei of inereit; ale.

A3 o reselt, B Bgeres wo repan for social media vian
maty paceed inkernel viar rumben. Moweee, whils this
My beamm counlis inlulive of spriing, such inidanced
do nol repredenl areon in the dolo o in ow reporEng.
Rizthar, thete dBeancet miry indiccre cedops in e
repoiiing of inlemal user numben, or they mery indicale
higher insances of indridusls manogng muliple

soC i meda accounh, oF non-tumon’ socinl mecko
DCCDUNEL

IF you harve arey ceestions absos specific dato

peoinh in thass repoit, ool you'd Bl i offer your
cegonisation’s dita for conaldenaton in luteee repaorts,
pleone emoil our report leom: repoe i bepics com.



DISCLAIMER AND IMPORTANT NOTES

This 1 has baan com

Ld. {?];?:‘pim'l on bahalf m Ara Social
lad, [“We Are Social”) for informational
pl:épﬂ.lﬂi only, and relies on data from a
wide voriety of sources, including bul not
limited 1o public and private companies,
markat research firms, rment ogencies,
GO, and privale hmdh

Whils Kepios ond Wa Are Social sirive 1o
ensuro thot oll dojo ond chorts contained in
this report are, as of the time of publishing,
accurohe and up-to-dale, neithar Kepios,
nor We Are Social, nor any of those
organisations’ parinars, supplien, affiliales,
omployees, or ogents sholl be responsible
for any errors or omissans contained in this
repoit, or for the results obiained from ik
s,

All informalion contained in this report

is provided “os is”, with no guoranioe
lsoaver of ils aceuracy, compleleness,

comactness or non-infrimgament of thind-

rights and without warranty of any
m“pma or imphed, including without

by Kapéos Pie.

kimitatian, warmanties of merchantability of
fitnass fer any paricdar purpose.

This report condains data, fables, Rgures,
maps, logs, enclyses and lechni % nobes
that relate to various geogrophical lerritories
around the world, however referance io
thasa borritorias ond ony associoted slements
(inchuding nomes ond fags) does not imply
the expression of any opinion whalsosver

on the part of Kepios, Wa Ane Sociol or

any of the featured brands, nor any of thase
organisotions’ pariners, affiliotes, suppliers,
employoss or ogents, concerning the legol
status of ary counlry, lerrilory, cily or area

or of its authorifies, or concomming fha
delimilation of #ts frontiers or boundaries.

This roport is provided with the
undersionding that it does not conslitule
professionol advice or services of any kind
and should therofore not be subatituted

for independent investigations, thought or
judgmeant. Accordingly, neither Kepios, nor
We Are Social, nor any of the brands or
orgonisations featured or cited herein, nor

any of their partners, affiliates, suppliers,
gioup compankes, employses or ogants
shall, 1o the fullest extent permitted by law,
be liable o you or anyone else for any

diroct, indireck, punitive, incidenial, ;ru-c
consequential, exemplary or similar
damoge, or loss or domoge of arry kind,
suffored by you or anyone alse a5 a resull
of any use, ochon or decision foken by you
of anyone alse in any way connected ko this
repart or the information conlained harein,
of the resultfs) thereof, even if advised of the
posibdity of such loss or domage.

This report may conlain refemences io
third partias, howevar this roport does not
endorse any such thind porfies or their
produchs or services, nor is this repord
ondorsed by or ossocioled with such third
parbes.

This report is subject lo chopge withoul
notice, To answre thal you have the medl up-
to-date version of this report, pleose visit our
reports wabsite at hitps://dofareporiol com/,
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